
Open for Innovation. 
Partnerships to deliver the 
Mobile Internet Experience.
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Product Differentiation.
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Product Category Evolution.

Home Fast Internet IPTVVoice

Mobile Mobile TV
Personal 

Communication
Mobile Internet

Single Play Double Play Triple Play

Work IT/ ICT ServicesConnectivity
Communication & 

Collaboration
Network-centric ICT Services

Media 
go IP

Communication 
goes Personal

Internet 
goes Broadband‘Connected 

Life & Work‘
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Mobile Internet Evolution.

1983 20081990 1998 2001

DynaTAC
8000X

GSM – Global 
System for 
Mobile 
Communication 

Walled 
Garden
Approach

Launch 3G 4G –
World’s first
successful 
live test
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Global Telecoms Market.

data & internet mobile fixed-line

2009E

1.416

2005

1.164 277

196

790546

349422

Source: Enter, Idate 2009; in bn USD
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The Rise of the mobile Internet.

Source: Ovum, April 2009, Pyramid Research March 2009; in mn.

5.638

4.526

299

1.540

mobile internet users mobile subscriber

20122009 E
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Data Revenues are no Myth.

Source: IDC Western Europe Mobile Services Database 03/2009

72%77%

12%
14%

16%9%

20122005

data SMS voice
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Partnering Option Space.

Devices
Operating
Systems & 
Platforms

Content & 
Services
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Internet Partnerships Media Partnerships

A world of choices!
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proprietary systemsproprietary systems

Operating Systems & Platforms. Open?
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AppStores. How about Interoperability?

2008 2009
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New Device Players. New Partners.
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Connected Life & Work.

Internet

Music

Photo

Video

@ Work

Voice/Messaging “my services and personal 
data anywhere, anytime”

superior user experience 
and simplicity across 
3 screens

leveraging one network-
centric address book

automatically 
synchronizing content 
based on one digital 
storage

consistent product design 
with intuitive navigation 
and single sign-on.
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The user experience on a mobile phone …
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… consistent with the user experience on the PC …
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… and IPTV. 
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WrapUp.

Mobile internet is real.

Partnering is paramount.

There‘s a need for open and interoperable platforms.

Customers demand a consistent user experience
across screens.


